












































































































































































































































































































































































































































































































































steel-reinforced front bumper with rub-
ber strips, not unlike Chrysler’s system.

Anyone expecting the new bumpers
will free them from expensive trips to the
body shop should consider this factor in
the federal standard: The bumper only
has to protect safety-related items in a
fairly modest 5-mph. bump—the bumper
itself can be bent, scratched and other-
wise distorted to the point where repairs
to it alone could be costly.

Further, while the new front bumpers
are generally built to survive collisions

By J. PATRICK WRIGHT

with modest damage, many of the cars
offer rear bumpers which can suffer se-
vere damage while living up to the legal
requirement of protecting the safety de-
vices. To guard against scratching, the
car makers do offer—as extra options—
horizontal bumper strips. But, consid-
ering that vulnerability at the rear, it's a
good idea to check with your dealer to
see what he’s offering in optional self-re-
storing rear bumpers, particularly if you
do a lot of city driving.

The one financial advantage of the
new bumpers may be what they do for
insurance premiums. American Motors
cars, for example, rate a collision pre-
mium reduction of between 10% and
20% from Allstate Insurance Co.

Next to bumpers, the biggest change
in the 1973 cars is stricter emission con-
trol. Under the new federal standards,
new cars can emit no more than 3 grams
of nitrogen oxide per mile. The automa-
kers are all meeting the requirement with
a system that recirculates exhaust gases
through the combustion process. This
means, of course, that you can expect
poorer fuel mileage, somewhat more
sluggish engine performance—and you
may have to take your 1973 model in
quite frequently for a tune-up to keep it
running smoothly.

The fine hand of the federal govern-
ment will also be found inside your new
car. Interiors for 1973 must be made of
material which burns no faster than four
inches per minute in tests.

While Detroit may have put styling on
the back burner in meeting the new
rules, the automakers haven't forgotten
it entirely. Some of Chrysler's cars sport
new front and rear ends. The ‘‘opera
window'’—born in the limousines of the
1920s and re-popularized by the Lincoln
Mark IV last year—borders on a rage for
1973. You'll find it, or something like it,
in the rear side roof panels of Pontiac's
Grand Prix, Chevy’s Monte Carlo, Olds’
Cutlass Supreme, the Cadillac Eldorado,
and Ford's Thunderbird. Generally,
though, the new “opera windows' are
bigger and not always of the oval shape
of the old limousine version.

BOOKS

KEN PURDY'S BOOK
OF AUTOMOBILES

BY KEN W. PURDY
PLAYBOY PRESS, $9.95

When bumpable bumpers and the de-
fuming of exhaust take precedence over
styling in Detroit—as they do this new-
model season (see AUTOS)—the end of
the automobile as we know it may not be
far behind. Automotive engineers are al-
ready gearing for the day when cars will
simply be utilitarian little buggies as
standard as doughnuts in a bakery win-
dow. There are some, indeed, who fig-
ure the auto may have no place at all in
our megalopolitan, rapid-transit future.

But here is a more reasoned view,
from Ken W. Purdy, who, until his un-
timely death earlier this year, lived as in-
timately with the elite of motordom as
any professional writer. In one of the
more than two score articles included in
this anthology, Purdy says this:

“In the present life-style of the horse,
we can descry the future of the automo-
bile. The horse population of the United
States is booming. In 1959, when we
supported 4,500,000 horses, who would
have guessed that 1969's total would be
7,000,0007?

‘. . .We can't afford the automobile’s
pollution now (this was written in 1969),
and if we are not appalled at using 300
horsepower and a gallon of gasoline to
push one man and five empty seats ten
miles, our children will be. So we'll see a
day when great seven-passenger Rolls-
Royce limousines are taken off their
blocks only to run a few miles in nostal-
gic review. . .

“On that day, race cars will be run-
ning everywhere, as thoroughbreds do
now, and more sports cars will be at
large than there are now, their function,
with the saddle horse, pure enjoyment,
and transportation over the ground quite
incidental. . ."

The pure enjoyment of motorcars—as
things of beauty, expensive toys, and in-
struments of speed—is what fills these
pages. The articles and stories, all pre-
viously printed in major magazines,
roughly span two decades of Purdy'’s ca-
reer. They begin with an in-depth profile
of Stirling Moss, the British champion
race driver, at the time (1962/63) when
he was fighting manfully, but unsuc-
cessfully, to return to racing after a near-
fatal crash.

The succeeding pages teem with
other names of motorcar greatness. We
meet the Brothers Chevrolet, the inven-
tive geniuses ‘‘who should have been
multi-millionaires, but weren't.” We are
introduced to the fabulous Ferrari gran
turismo cars that cost $20,000 and re-
pay their owners by hitting 85 mph. in
second gear. We are led into the collec-
tor’'s rarefied world of classic cars, such
as the 1930-ish Bugatti (Type 575 C)
which brought $59,000 at a Parke-Ber-
net auction last year. We are given a
close-up of ‘‘the ultimate limousine,’’ the
Mercedes-Benz 600 (basic price:
$28,500), the built-to-order-only, seven-
passenger vehicle currently favored by
Middle Eastern oil-rich potentates.

Purdy also takes us into the pits,
grandstands and drivers’ minds at some
of the world's most famous racing
grounds, from “the Golden Brickyard”
at Indianapolis to the world’'s oldest
over-the-road circuit in Sicily where the
Targa Florio, a gruelling long-distance
race, has been run since 1906.

Perhaps because nearly everything in
the book has been published as popular
magazine fare, in individual pieces, there
is a certain repetitiveness in reading the
book straight through. But, for much the
same reason, the material is served up
with clarity and spice. Although loaded
with motorcar and racing lore, it is not
strictly for insiders.

Indeed, the book proves once again
that Purdy, apart from being an authority
on cars, could write. His prose bristles
with the technical details to delight the
aficionado, but the whole is polished
with skill, broadened by insight, and
touched with a certain amount of wit.
Chasing a friend's Brescia Bugatti
through a rainy dusk in the British coun-
tryside, Purdy recalls that the Brescia's
taillights were ‘‘about the size and color
of a pair of ripe raspberries and throwing
all of three candlepower each.”

““Most of the attitudes that make up
sports car mystique,”’ he notes at an-
other point, “‘were imported from Britain.
One of them has it that the owner of an
open car shouldn’t put the top up in any-
thing short of a blizzard. | know a man
who bought an XK-120 Jaguar off the
showroom floor fifteen years ago and
has never put the top up, and he never
will."”

Even for the reader who has never
driven anything but the family sedan,
Ken Purdy’s Book of Automobiles is in-
formative, entertaining reading, largely
because its author clearly loved his sub-
ject. ‘I for one hope that the automobile,
a little less lethal, a bit more civilized, will
long be abroad in the land,” he says in
his preface, written last November. ‘I
should hate to think that all the pleasure
I've had of it, and anticipate having,
would not be known to my children and
my children’s children.”



The Chrysler Imperial was built with the idea that a car should
carry you from place to place in maximum comfort.

That idea has never changed.

To begin with, there’s the 1973
Imperial’s comfortable ride, so quiet
it’s almost eerie. It’s the result of a
unique combination of its torsion-bar
suspension (for good handling) and a
sound isolation system that’s designed
to give you an extraordinary sense of
remoteness and serenity.

To comfort your mind,
our Electroniclgni-
tion System starts
up the car’sinsides
no matter how

wet the weather gets outside.

And you get an electronic
digital clock that keeps time with-
in a minute a month.

The Imperial is our finest,
most comfortable car.

And the 1973 Imperial is
our finest, most comfortable
Imperial ever.

The car may change.

The interior of the new Imperial is The idea never. ____
enough to make you wish you didn’t have to ﬂ:ﬁ

We’ve added new sound dead- leave it. Depending on the model you pick, it CHRYSLER
eners to the 73 Imperial. Strategically  indulges you with beautiful Cologne leather gy ey
placed foam seals, silencer pads and  seats, individual folding center armrests, rear- Chwslerlmpenal &

vibration absorbers, to name a few. seat reading lamps and built-in foam pillows. Extra care in engineering...it nmlccsa(hﬁemme
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TAXES

Tax scene: Pumping

The extraordinary gift. i
Crowning jewel of the the Oll deals dry
master craftsmen.

There are occasions when only the Last winter the promoters were touting
extraordinary will do. That is the oil as a smart money idea for the smaller,
ilme to f‘gl“’eliliOll‘;dStfe_f}lf‘;gS;Sllf‘;e‘ if not small, investor. A boom in syndica-
mperial” or gold-fille eaffer
“Imperial Sovereign”. Majestic tion had made more modest investments
masterpieces from the world’s fore- possible. A man could put, say, $10,000
most penmaker. Luxuriantly crafted into a deal, and pick up a tax shelter via
from clip to inlaid point. Single and the deduction of intangible drilling costs.

gift sets from $15.00 to $67.50.

Said one well-known California promo-
ter: ""A well gives you expense deduc-

& tions months before there's even a drop
SHEAFFER of oil. And when you sell out, the beauty
8 part is, you get capital gains.”
the proud craftsmen

Such deals still are workable, and
profits can be realized by anybody who
has the cash and can benefit from a tax
deduction. But—and it's a big one—the
chances of getting swamped have be-
come increasingly apparent in recent
months. The tax concept works. What
oftentimes does not work is the manage-
rial side of things.

““What's needed is a microscopic look
at the promoter," says an oil consultant
with a leading New York bank. “Is he, for
example, taking his profit as though it
was an expense of doing business? If he
is, it's a warning that the whole oper-
ation may have too many pitfalls for the
novice investor.” . . . Meantime, Inter-
nal Revenue and the Tax Court have
been taking a harder line on oil deals.
Latest move: a clampdown on the prac-
tice of taking the sheltering tax deduc-
tions near year's end when activity in the
operation would normally not justify
them until the following year. "It limits
oil-related year-end tax planning,’ says
the consultant. “‘IRS will keep the pres-
sure on oil."

SHEAFFER, WORLD-WIDE, A fextronl COMPANY

1920 Mercer Raceabout Frederick C. Crawford Auto-Aviation Museum

Dollar savers: Revolving credit ac-
counts—department store, credit card,

MOTOR OIL REFINED FROM 100% PURE PENNSYLVANIA GRADE | and such—often cost as much as 18% in

finance charges. IRS has now eased its

CRUDE OIL — THE CLASSIC OIL FOR MORE THAN 63 YEARS | o1 6% mesimum rule. and allows de.

duction of the full charge, even if it in-

It's been true since the days of the classic  and high temperature conditions. cludes fees apart from actual interest.
1920 Mercer: Motor oils refined from Quality has made “Pennsylvania
g % Refunds can be claimed by using an

Pennsylvania Grade crude perform better ~ Grade’” the most asked-for brands of g 1040X A
naturally. motor oils. amended return ( ). . . . Anyone

Just as Nature made it, Pennsylvania Pennsylvania Grade crude with a tax dispute with IRS mvolvmg Ihes
Grade crude is truly the oilier oil, the oil. Just naturally richer. than 81000 cla.n ge petere dhe - amall
world’s richest crude oil. Definitely in a class by itself. claims division” of the Tax Court and

Motor oils refined from this remarkable Free booklet gives helpful | ™ most likely come away with a tolerable
crude offer surest resistance to build-up  car care information. Write [ Petomance” result.

of varnish, sludge, and acid. They stay Dept. PB 21.
stable under severe high compression

PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION

P.0O. Box 250, Oil City, Pennsylvania 16301




UNICOM ANNOUNCES
THE END OF THE
ADDING MACHINE...

WITH THE INTRODUCTION OF

THE UNICOM 1000P — A REMARKABLE NEW

ELECTRONIC PRINTING CALCULATOR

AT ONLY $295.

They said it couldn’t be done.
But those crazy guys from
UniCom have done it. You'll
never again have to buy an
adding machine that only
adds and subtracts. Now

you can buy the amazing
UniCom 1000P electronic
printing calculator.

A significant breakthrough

in calculator pricing, yes.
Because it makes UniCom
1000P considerably less ex-
pensive than electronic print-
ing calculators. Less expensive
than most electronic display
calculators. Less expensive
than mechanical printing calcu-
lators. Even less expensive than
office-type adding machines!

But price isn't the full story. At $295,

you'd expect a calculator with limited
features. Not so. The 1000P adds, subtracts,
multiplies, and divides. Has automatic credit
balance. Highly legible,two-color printing.
Automatic constants. Automatic chaining.
Grand totals. Automatic decimals. And
much more. If that’s not enough, we have
UniCom 1010P. It has some important addi-
tional features. Like a memory/equals key that
completes a calculation and automatically
adds to or subtracts from a memory. It sells
for $345. And that's a remarkable price, too.

These calculators are more than an engineer’s
pipe dream. You can see them today at UniCom
branches and dealers throughout the country.
Or just fill out the coupon. We'll see that you
get information promptly. Or write us at 10670
N. Tantau Ave., Cupertino, California 95014.

UniCom

Systems, Inc.

THOSE CRAZY GUYS
FROM UNICOM
HAVE DONE IT AGAIN!

Crazy! Send a salesman right away [
Send me complete information on UniCom

1000P [ 1010P .[]

Name

City = State Zip

|
|

|

|

|

|

|

|

|

I

i Address e
I

|

|

: Mail to: Unicom Systems, Inc.
: 10670 N. Tantau Ave.
| Cupertino, California 95014

|

|



Healthy, Wealthy and Wise

Wall Street radar:
Coping with clear-
air turbulence

Gerald M. Loeb

Patching holes in
umbrella coverage

The product line:
gongs to goggles

by Joseph Wiltsee |’

The 1972 market has had some air pockets that have shaken investors, says Gerald
M. Loeb, the Wall Street consultant and writer. He notes pockets of clear-air turbu-
lence where an unusual number of solid stocks have had sudden drops in a rea-
sonably stable market. Some losses from previous highs have been dire, and some
stocks dropped 10% to as much as 40% in a day. Not high flyers, either, notes
Loeb, but all types of stocks. How does one spot a possible air pocket? Follow
these rules, he says:

(1) Buy the right stock at the right price. This means smart buying, even if it en-
tails missing some possible long-shot profits. Air-pocket price drops are most apt
to happen when a stock is selling at a sky-high price-earnings ratio, or ‘‘on concept
rather than on actualities,” or when the company is short of working capital or has
an unusually high debt.

(2) Decide on supervision. Air pockets ahead are first revealed by chart action.
Sudden downside drops are most apt to occur right after a sharp, unjustified price
advance. But they can happen when a stock has already dragged down, and the.
charts must be followed with this in mind. They must be followed, indeed—or the in-
vestor is flying blind.

(3) Be aware of the institutional investors such as mutual funds. Watch out for a
stock’s excess popularity with institutions, which often react to news by selling out
en masse. This big-selling can turn drops into tailspins.

All of this implies some farsighted investigation and follow-up by the investor,
says Loeb. “But for most people, the cost of avoiding an air pocket, even with a risk
of losing an occasional profit—is well worth the effort.”

Umbrella insurance that protects against ““all risks’ isn’t really all-inclusive, say
the experts at John Liner Assocs., the Boston consulting firm. It often folds up over
auto liability. For example: If you've a teenage son who gets his own car, he likely
won’t come under your umbrella—and you and your wife may not, either, when
driving his car. . . . ‘Rec” vehicles such as snowmobiles and mini bikes cause
coverage problems, too. A standard homeowner’s policy doesn’t cover such a ve-
hicle when away from home, though the policy can be extended by added endorse-
ment. Even some umbrellas have the same limitation, and need extension (at more
premium cost). Note: Rented rec vehicles are covered by the standard home-
owner’s policy. . . .In some cases, it may make renting a better idea.

A new line of home security alarms by Magnavox features a radio-frequency (rf) re-
ceiver alarm, in combination with sensors, to detect the opening of a door or win-
dow, or the pressure of a person stepping on a mat. The system, working on a stan-
dard 9-volt battery, has a ‘‘panic button” attachment—a remote signalling device
which can be kept at bedside and used to sound an alarm or turn on a light in an
emergency ($170). . . . An early warning fire and smoke detector works on an ioni-
zation principle, can detect smokeless fire; operates on a 10.7-volt battery ($100).

. . General Tire’'s new dual-steel radial tire has a 40,000-mile guarantee (in test
runs justifying the guarantee, tires were rotated every 4,500 miles). . . . Rockwell’s
new Model 95 home workshop sander weighs 3.5 Ibs., is double-insulated, devel-
ops 10,000 rpm. pad speed ($20). . . . ““Ski Goggle Il by Bausch & Lomb is de-
signed to fit over conventional prescription glasses, with changeable dark gray and
yellow lenses ($18).

For nippy days at the stadium try a warmer called hot white from the bar at Forum
of the XIl Caesars in New York: Put a bottle of Frascati wine (light white) and a stick
of cinnamon into a pot; heat, then pour into your flask.
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After the editors grind it
out, Sonoco grinds it up.

More than 900,000,000
pounds of waste paper every
year.

From that, we make more
than 300 specialty grades of
paper.

Which we use, in turn,
to make inexpensive products
that replace expensive ones.

Paper cones, for the
textile industry, that replaced
expensive and cumbersome
wooden ones.
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Fibre cores for paper
and plastics that replace
expensive metal cores.

Concrete forms and

itch-impregnated fibre pipe
or the construction industry.
And underground vaults for
the utility industry.

And hundreds of other
paper and plastic products
that fill specific needs of
industry. Products that cut
costs, improve efficiency, make
new ideas possible. Products
that do practically everything

: s Caiia Repoﬂed

ws into good news.

but run cars and trucks, which
we leave to the Sunoco gas and
oil people.

Learn what we do. Write
Sonoco Products Company,
Dept. PB, Hartsville, S.C.
29550 for our free booklet.

And remember, when

ou look at tomorrow’s
eadlines. That every cloud
has a silver lining.

Sonoco Products Company.
Innovators in paper

aper @
and plastics. 3@
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You have a lot more going for
you when you make Lyon
your smgle source for ail your
steel equipment needs. Be-
cause we must offer the best
products and services to
maintain our leadership.

We must live up to our repu-
tation for precision quality.

We must offer the broadest
selection (more than 1600
stock items). Our products
must be the easiest to order.
Our packaging must be the
finest. Our delivery must be
the fastest. And our field ser-
vice must be outstanding. So,
we put more manpower in the

field, maintain the largest
dealer network, and three
strategically located plants.
We see that you get personal
help when you need it. Call
your Lyon Dealer for all your
steel equipment needs. There
is a lot to be said for staying
with the leading name.

@eres alotm‘;’b&sald
the Ieadlng name

LYON METAL PRODUCTS, Inc.

75 Monroe Avenue, Aurora, lllinois 60507
Please send me a copy of catalog No. 100
Name
Firm
Address
City State. Zip.

Look for us in the Yellow Pages under LYO

a- “STEEL SHELVING,’'

LYON METAL PRODUCTS, INC.

General Offices: 75 Monroe Ave., Aurora, lll. 60507
Plants in Aurora, lIl., York, Pa., Los Angeles §
Dealers and Branches in All Principal Cities

N
“LOCKERS" or “'SHOP EQUIPMENT"
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