




















































































































































































































































































































































\ New literature 

a 12-page information bulletin 
being offered by Dow Corning 
Corp., Midland, Michigan 48640. 
Easy-to-use tables simplify selection 
of fluids. [ 427) 

Quartz devices. Statek Corp., 1233 
Alvarez Ave. , Orange, Calif. A four­
page quartz crystal and crystal os­
cillator brochure outlines technical 
characteristics and typical specifica­
tions, in addition to dimensional 
data for the T0-5 and fiat-pack de­
vices. [428) 

Power transistors. Solitron Devices 
Inc., Semiconductor Division, Riv­
iera Beach, Fla., has published a 68-
page catalog detailing the com­
pany's line of power transistors, hy­
brids, and microwave transistors. 
[429) 

Photomultipliers. Varian LSE, 601 
California Ave., Palo Alto, Calif., is 
offering an 8-page catalog describ­
ing the company's line of photo­
multiplier tubes. [430) 

Instrumentation amplifier. A data 
sheet from Zeltex Inc., 1000 Chalo­
mar Rd., Concord, Calif., describes 
the 391 series instrumentation am­
plifiers suited for low-level signal 
amplification in research instrumen­
tation or data acquisition systems. 
[431) 

Semiconductor test system. E-H Re­
search Laboratories Inc., 515 Elev­
enth St., Box 1289, Oakland, Calif. 
95604. A brochure describes the 
4500/ 4600 automated semicon­
ductor test system and provides in­
formation on the cost of hunting 
down pc-board failures as functions 
of the number of devices per board 
and the percentage of bad 1cs 
passed. The brochure also examines 
typical IC device operating fre­
quencies. [432) 

Circuit-board hardware. A 16-page 
booklet describes circuit board 
hardware. It is available from 
Richco Plastic Co., 5925 N. Tripp 
Ave., Chicago, Ill. 60646, and de­
tails board supports, hold-down 
strips, spacers, card pullers, and 
edge protectors. [433) 
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DIP REED RELA VS 
Available in all standard configurations 
From distributor stock · 

Elec-Trol's totally encapsulated DIP REED RELAYS can be 
driven directly by TIL logic. Available in 1 and 2 Pole 
Form A, 1 Form B, 1 Form C with 5 through 24 VDC 
standard coil voltages. Contact ratings up to 10 watts. 
Available in .225" and .275" heights. Clamping 
diode and electrostatic shielding optional. 

Phone, wire or write. 

ELEC-TROL, INC. 
26477 N. Golden Valley Road 
Saugus, California 91350 
(213) 788-7292 
TWX 910-336-1556 

Circle 169 on reader service card 

Wanted 
by the authorities. 

Crystal DctcdonJSO KHz-1i.4 CiHz 

Singer is on the most wanted list For power leveling, absolute 
for crystal detectors. Experts rec- power measurement, peak power 
ognize Singer's two series of broad- measurement, broadband detection 
band Crystal Detectors covering and for use in reflectometer sys-
the 350 KHz to 12.4 GHz range as terns Singer Crystal Detectors 
excellent performers. Both Series offer high reliability, stable per-
1001 (10 MHz to 12.4 GHz) and Series formance and low cost: from $50 for 
1006 (350 KHz to 1000 MHz) offer Series 1006 to $140 for Series 1001. 
flat frequency response of better Contact the Singer Company, 
than ± 0.5 dB and high Palo Alto Operation, 
sensitivity. Series 1001 S I N G E R 3176 Dr.ive, Palo 
offers three choices of Alto, Cahforma 94304, 
input connectors. INSTRUMENTATION Telephone (415) 493-3231. 
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kill 
all the 
lamrers!'' 
"The first thing we do, let's kill all 
the lawyers!" 
-Henry VI, Part II, Act IV 
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Jack Cade, in Shakespeare's play, was lead­
ing a rebellion and looking for a scapegoat. 

He hit upon a somewhat bloodthirsty, but 
extremely popular, idea. 

There is a new and different kind of rebel­
lion in America today. An angry revolt against 
the pollution and despoilment of our environ­
ment. 

And some people, again seeking a scapegoat, 
have also hit upon a popular idea. 

ut the blame, and the burden, on 
business. 

Indict U.S. industry as "The 
perpetrator of an irresponsible 

assault on the environment:' 
Demand that industry immediately 

stop all pollution, end all depletion, 
and forthwith "restore our natural heritage:' 

And enforce these demands with new, harsh 
and punitive, laws and regulations. Impose 
criminal penalties on the owners and officers 
of offending companies. Launch an onslaught 
of "Citizens' and workers' suits for environ­
mental damages:' Attack, harass, threaten, 
punish and compel. 

The idea has its appeal. It focuses on a con­
venient, conspicuous and vulnerable target. 
It offers immediate action and immediate re­
lease for accumulated frustration and anger. 
Most temptingly, it promises a quick, easy and 
painless solution to the whole environmental 
problem. 

Against this attack, and in the face of this 
appeal, industry is at a crippling disadvantage. 
It has, to put it bluntly, been hit with charges 
that cannot be denied-demands that cannot 
be satisfied. And, backed into its corner, it is 
in an awkward position. 

A position in which anything it says is likely 
to be taken as defensive or evasive, anything 
it does is questioned in advance as inadequate. 

· evertheless, some things 
need to be said. 

First, that industry is guilty 
of an assault upon the environ­
ment, and is responsible for 
the consequences. 

But, second, that the guilt 
has long since been acknowledged, the respon­
sibility long since accepted. Today, however 
belatedly, U.S . industry stands firmly and fully 
committed to the environmental cause. 

Thecommitmentis sincere. It is also specific 
and binding.The U.S. Commission on Environ­
mental Quality has designed a massive pro-
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\ 
gram to cleanse and restore the American 
environment in the 1970's, at a total cost of 
$287-billion. Industry's share of this cost is 
set at $195-billion. 

Clearly, this assigned task and this imposed 
burden will strain the financial, and test the 
technical and managerial, capacities of U.S. 
industry to the utmost. It adds an enormous 
responsibility and a formidable challenge to 
all of the other responsibilities and challenges 
that industry must continue to confront in a 
competitive and demanding world. 

The responsibility has been accepted, the 
job will be done. But beyond this assigned 
task, beyond this designated goal, beyond 
these outer limits of the possible, industry 
probably cannot go. It is not a question of 
will, but of capacity. The issue is not what 
industry ought to do, but what industry can do. 

To the extremists' premise that industry 
can be threatened, harassed and driven to 
exceed its utmost capacities- that it can some­
how be made to do what it manifestly cannot 
do- a frank and unequivocal response must 
be made. · 

Industry cannot immediately stop all pollu­
tion, end all depletion, and overnight restore 
our natural heritage. It is impossible. It is 
financially impossible, technically impossible, 
economically impossible, morally impossible, 
and physically impossible. 

It is financially impossible for industry to 
immediately allocate and spend $195-billion. 
There is not that much money to be had, from 
any source, by any means, using any device. 

It is technically impossible, at any price, to 
totally eliminate all forms of pollution. 

It is economically impossible to bring all 
of U.S. industry to a complete halt while pollu­
tion control is given absolute priority over 
production. 

It is morally impossible to close every offend­
ing plant, shut down every faulty operation, 
and throw thousands of people out of jobs, 
whole communities into bankruptcy. 

And it is physically impossible, even if every­
thing else could be done, to compress the 
work of a decade into a day, a month, or a year. 

To these obvious impossibilities, one more 
must be added. It is impossible to separate 
industry from the society to which it belongs 
- and which it serves and reflects. 

The environmental crisis is not an isolated, 
but a total, national crisis. The result of uni­
versal neglect and unanimous irresponsibility. 
And of a prolonged, overwhelming, devastat­
ing mass assault on the environment, made by 
millions of American citizens and consumers, 
in ignorance or blithe disregard of the con­
sequences. 
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e are no longer ignorant. 
We are no longer quite so 

blithe. But the assault con­
tinues. Because the insist-

ent, unrelenting pressure 
of consumer needs, wants, de­

sires and demands continues. 
And this, ultimately, is the problem. Not 

for industry alone, but for the whole of a 
truly interdependent society. Any major solu­
tion to the environmental crisis requires a 
profound change in the personal expectations, 
habits, attitudes and actions of millions of 
individual Americans. 

But the point, with regard to industry's 
responsibility, is simple. Industry cannot dic­
tate change. It can control its own actions and 
reform its own habits. But it cannot refuse 
to meet needs, ignore wants, desires and de­
mands, and reform the habits, attitudes and 
actions of 200-miilion Americans. 

Killing lawyers does not further the cause 
of justice. Persecuting and punishing industry 
will not advance the cause of a better environ­
ment. The sacrifice of a scapegoat solves noth­
ing and gets us nowhere. 

Except off the track. A common, national 
problem demands a common, united, national 
effort. The job belongs to us all. 

It is time to forget the diversion and get on, 
together, with the job. 

We at McGraw-Hill believe in the interdependence of 
American society. We believe that, particul,arly among 
the major groups-business, professions, labor and 
government - there is too little recognition of our mu­
tual dependence, and of our respective contributions. 
And we believe that it is the responsibility of the media 
to improve this recognition. 

This is the sixth of a series of editorial messages on 
a variety of significant subjects that we hope will con­
tribute to a broader understanding. 

Permission is freely granted to individuals and or­
ganizations to reprint or republish these messages. 

John R. Emery, President 
McGraw-Hill Publications Co. 
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CLASSIFIED ADVERTISING 

E~~~~~lo~~o~T!~~E~ION 
USED OR SUR PLUS EQUIPM ENT 

IMMEDIATE DELIVERY 
Minis & Peripherals 

DEC-HIS 
SEL-HP-NOVA 

Card, Printer, Tape, Disk 
TELETYPES 
33,35,37 

For Sale/Rent 
617/261-1100 

S end For FREE Price List 
AMERICAN USED COMPUTER CORP. 

15 School St.. Boston. MA. 02108 

CIRCLE 952 ON READER SERVICE CARD 

Radiation Devices Co. 
1 2 

a Ni" ' p 
oe I I I G..L, ,1 0 
15 2U 25 ~ 

1.2 1 3 

BROADBAND AMPLIF IERS 

Our Economical Line of Bro.ciband RF Amplifiers Covers The 
frtqUency Region From 3 MH i . to 800 MHz . With Noise F1gurM 
At Low Al 3.0 dB . Remotely Powered Vernons Are Av1i l1ble. 
Brochures wKt Appltcat ion Notes Are Av1 ilable Upon Your 
R9qU91t. 

RADIATION DEVICES CO., BOX 8'50, BAL TO., MD. 21234 

CIRCLE 953 ON READER SERVICE CARD 

CIRCLE 954 ON READER SERVICE CARD 

RA.DAR SYSTEMS GROUND AND AIRBORNE. AUTOMATIC 
TRACKING ANTENNA SYSTEMS. NIKE AJAX . NIKE HER· 
CUlES M-33 MSO -IA MPS -19. MPS-9 . SCA 584 TPS- ID 
TPS-28 fAA -ASR -2 AIRBORNE SYSTEMS . APN-84 APN- 102 
APS -20 APS -27 APS-45 . OPN-19 DIGITAL COMPUTERS 
IBM 650 IBM 704 

~ 
LARGEST INVENTORY OF RADAR ANO 

MICROWAVE EQUIPMENT IN THE WORLD. 

RADIO RESEARCH INSTRUMENT CO. 
3 QUINCY ST ., NOIWALK, CONN . 06850 12031 853 -2600 

CIRCLE 956 ON READER SERVICE CARD 

SCIENTIFIC PAPERBACKS 
Hundreds of books on electronics, math­
ematics, physics, computer sciences, 
chemist ry, optics, astronomy, and many 
other topics. Complete MIT Radlab series. 

FREE 96 PAGE CATALOGUE 
SHPRENTZ CO., BOX 83-Y, IRVINGTON NY 10533 

CIRCLE 957 ON READER SERVICE CARD 

REAL ESTATE 

Ideal 5-Acre Ranch. Lake Conchas, New 
Mexico. $3,475 . N o Down. No Interest. 
$29/mo. Vacation Paradise. Money 
Maker. Free Brochure. Ranchos: Box 
2003YD, Alameda, California 9450 I. 
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EMPLOYMENT 
OPPORTUNITIES 

POSITION VACANT 

Community College-Electronics Tech­
nology- Instructor needed teaching basic 
theory & appl ications leading to Associ­
ate in Science degree BS EE degree re­
quired . Masters degree preferred. Must 
meet S ta te requirements for ce rtification. 
Contact: Daytona Beach Community 
College, Personnel Department, P .O . Box 
1111 , Daytona Beach, Fla. 320 15. 

RESUME KIT 

Free Engineer's Resume Kit for Electrical 
Mechanical and Industrial Engineers. 
Scientific Placement, Inc., Employment 
Service 5051 Westheimer, Houston, TX 
77027 . 

When Answering 

BOX NUMBERS 

to expedite lhe handling of your correspondence and 
avoid confusion, please do not address a single reply to 
more than one individual box number. Be sure to address 
separate replies for each advertisement. 

HELP! 

Q. How do I reply to a box number 
ad? 

A. Address an envelope with the 
box number indicated in the ad , 
clo Electronics, Class. Adv. 
Dept. , P.O. Box 900, NY, NY 
10020 

Q. Whom do I contact or call to re­
new my classified ad or make 
corrections? 

A. Write Electron ics, Class. Adv. 
Dept., P.O. Box 900, NY, NY 
10020 or call : (212) 997-6585 
or 6586. Give ful l company 
name, size of ad , & date or dates 
it is scheduled to appear. 

HIRE A STUDENT THIS SUMMER. 
DO EVERYBODY A FAVOR. 

First, and most important, you'll be 
giving a deserving student worthwhile 
career-oriented employment. 

Second, because of the habitual 
scarcity of summer jobs, you'll be able 
to select the cream of the crop from 
the many applications you'll receive. 

This means you can evaluate your 
choice while gaining an inside track 
towards hiring him when, as a coveted 
graduate, the job market will be in his 
favor. 

Third, it 's in the industry's best in-

terest to encourage and hold its' life­
blood by providing practical experience 
in their future profession. 

Because we believe in the mutal 
benefits of the above marriage, we've 
taken the role of match-maker. 

Just fill out and return the coupon be­
low and we'll include your name, organi­
zation, address, and student preference 
in a free listing to be sent to Placement 
Directors and Department Heads at 
leading colleges and universities across 
the nation. 

Free summer help listing 
MAIL TO: ELECTRONICS/P.O. BOX 900/NEW YORK/NY 10020 

NAME/TITLE (of individual to be contacted l 

ADDRESS: I Mailing address of your personnel office 1 

ORGANIZATION: 1 Firm, Company, Government Agency or Institution 1 

TYPE AND NUMBER OF STUDENTS SOUGHT, ELECTRICAL ENGINEER 

Other Preferences 
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MONOLITHIC 
CRYSTAL FIL TEAS 

Thank you, Ma Bell ••• 

I For years, mobile radios op­
erating in urban areas have 

been plagued with interference prob­
lems. One of the biggest is intermod­
ulation. This is where Ma Bell comes 
in. Mobile telephone channels as­
signed to her can generate IM prod­
ucts at nearby frequencies allocated 
to local cab companies. 

The solution - a monolithic front­
end filter in each cab radio to protect 
the first stage. We started making 
these filters five years ago as custom 
jobs. Now we're making them in low­
cost OEM quantities for paging, medi­
cal telemetry and other single ­
channel receivers. 

Speaking of intermodulation ••• 

I It should be noted that crys­
tal filters-even ours-can 

generate IM products. Happily, this 
non-linear proclivity can be controlled. 
If your application involves IM re­
quirements for either out-of-band or 
in-band signals, we may be able to 
help where others have failed. 

Drop us a line about your project or, 
if you're really in a hurry, give us a 
call via Ma Bell at (305) 425-1574. 

Plezo Technology Inc. 
2400 Diversified Way 
Orlando, Fla . 32804 
(305) 425-1574 

The standard in monolithic 
crystal filters. 
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NEW 
SHORTER 

CASE! 
SCHAUER 

1-WATT 

ZENERS 
· 16~ 1~~X. and brazedA~s;:~~~ 

Z No fragile 
L nail heads 

/ ~ High pressure 
· .J~O molded case 

- ,·-4'P'"..q ...... k \7 
.028 DIA. 
GOLD PLATED 
NICKEL CLAD 
COPPER LEADS 

U.S.A . Made 
ALKYD RESIN 1-1. .!. _J_ 

8 16 

CASE LENGTH 
0.320" MAX.--

SAME LOW PRICES FOR 
1 % TOLERANCE ZENERS 
ANY VOLTAGE 
FROM 2.0 TO 18.0 

Quantity 
1·99 
100-499 
500-999 
1000-4999 
5000 up 

Price Each 
$1.07 

.97 

.91 

.86 

.82 

.. 

IMMEDIATE SHIPMENT 
Send for rating data and 
20%, 10%, 5% and 2% 
tolerance prices. 

Semiconductor Division 

SCHAUER 
MANUFACTURING CORP. 

4514 Alpine Ave ., Cincinnati, Ohio 45242 
Telephone 513/791-3030 
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E B Lane & Associates. Inc. 
• Narda Microwave 

McCarthy, Scelba, DeBiasi 
Advertising Agency, Inc. 

National Electronics 
Lea Advertising 

§ Nortec 
Com / Mark Communications Group 

• Oscllloquartz SA, Neuchatel 
M. R. Hofer Werbeagentur BSR / EAAA Bern 

§ Oxy Metal Finishing Corp. 
0 . S. Tyson and Company, Inc. 

• Phillps N. V. Plt/T & M Division 
Marsteller International S. A. 

• Plezo Technology, Inc. 
Shattuck / Raether Advertising , Inc. 

Radiometer Copenhagen 
Raytheon Semiconductor 

Ourel Advertising 
• RCA Ltd. 

Marsteller, Lid. 
• RCA Electronic Components 

Al Paul Lefton Company, Inc. 
• RCL Electronics, Inc. 

Morvay Advertising Agency 
• Rental Electronics, Inc. 

Communications Unlimited, Inc. 
• Rhelnlsch-WesHaollsche 

Verlag Werbewirtschatt 
Rochester Gas & Electric -

Advertising Group 
Hutchins Advertising Company, Inc. 
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23E 
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161 
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191 

40-41 

72 
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158 
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43 

48 
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13E 

190 

54 

173 

28 
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2E-3E 

15E 

14 

150 

47 

168 

:j: Rohde & Schwarz, Inc. 
R + S Sales Company 

• Rohde & Schwarz 
Rolek Instrument Corp. 

Buck Associates 
Sangamo Electric Company 

Winius-Brandon Company 
Schauer Manufacturing Corp. 

Nolan . Keeler & Stites 
•Schoeller 

Sigma Studio 1 
Scientific-Atlanta, Inc;)'· 

NOW Advertising 
§ SCS Corporation 

57 

1E 
166 

15 

173 

24E 

152 

184 
Popejoy & Fischel Advertising Agency, Inc . 

§ The Sel-Rex Company 
0 . S. Tyson and Company, Inc . 

• S. E. Laboratories Ltd . 
G raphic Publicity Lid. 

Semiconductor Circuits 
SermeTel, Division of 

Teletlex Incorporated 
Rambo Advertising 

• Sescosem 
Perez Publicite 

:j: Siemens 
Ries Cappiello Colwell, Inc. 

• Signal Analysis Industries Corp. 
Samuel H. Goldstein Adv. Agency 

Slgnetlc1 Corp., Sub. 
of Corning Gla11 Works 
Hall Butler Blatherwick, Inc . 

Sllec Electronlque 
FranceM-1 

Slllconlx 
Robertson West, Inc. 

Singer lnstrumentallon­
Allred Div. 
N . W. Ayer / Jorgensen / MacDonald , Inc . 

Singer Company, Kearlott Div. 
Gaynor & Ducas, Inc . 

• Sodeco 
PR Service 

• Sodern 
Realisations Publicitaires lndustrielles 

• Sprague Electric Company 
Harry P. Bridge Company 

• Sy1tron Donner Concord Instruments 
Bonfield Associates 

• Tandbergs Radlolabrlkk A/S 
Holter. Young & Rubicam AS 

• T-Bar, Incorporated 
The Robert A. Paul 
Advertising Agency, Inc . 

TEC, Inc. 
TEC-AD 

Technlpower Division 
of Benrus Corporation 
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4E-5E 

152 

165 

16E 

18-1 9 

12E 

17, 62-63 

52 

99 

169 

129 

6E 

1 t E 

124 

51, 143 

57 

8 

148 

39 
Freeman Pratt Barrows Advertising Associates 

Tektronix, Inc 44-45 
Dawson, Inc 

• Teledyne Relays 
S. Michelson Advertisi ng 

Templl Ind., Div. of Big Three Ind. 
Black-Russell-Morns 

Thermalloy 
Warren-Guild 

19 

146 

168 

21 :j: Thomas & Betts Company 
McCarthy, Scelba , DeBiasi, 
Advert ising Agency, Inc . 

•Topaz Electronics 161,176 
Mesa Copy 

• Unit rode Corporation 

§ Va~::'.fi~~~=;~:,nJaccuum Div. 
Botsford Ketchum, Inc . 

• VARO Semiconductor, Inc. 
Warren-Guild 

Vector Electronic Company, Inc. 
Communications Management Company 

Vibration Instruments Co. 
Jansen Associates. Inc. 

Vu-Data 
Manning / Bowen and Associates 

Wlllron Company 
Frank Burkhard Company 

Wlma, Westermann 

WEI Corp. 
Advertiser's Services, Inc . 

• Yokogawa Electric Works Ltd. 
General Advertising Agency, Inc. 

Classlfled & Employment Advertising 
F. J . Eberle , Manager 212-g71-2556 

EQUIPMENT (Used or Surplus New) For Sale 

27 

187 

135 

156 

158 

156 

162 

16 

176 

21 

American Used Computer Corp ................................. 171 
Employment ................................. . ................. 171 

~:l~':s'::.~~ ~~:'u~"e"fito .' . .. .. . . .. .. .. .. . .. . . rn 
Radiation Devices Co. . . ........ 171 
Shprentz Co. . . ...................... 171 

• For more information on complete product line see adver· 
tisement in the latest Electronics Buyer's Guide 

• Advert~ sers !n Electron~cs Intema~ional only 
t Advertisers m Electronics domesllc edition only 
§ Advertisers in Electronics Semicon I.II sectio n only 
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Introducing - MilerTronics' Model H - 2448 
Automatic 

ROM 
Programmer 

DESCRIPTION: 

FEATURES: 

iler 

HARRIS 
HPROM-1024 OR HPROM-2048 

PROM* 
INTRODUCTORY OFFER 

$995.QQ 
Portable system designed to program Harris 1024 and 2048 BIT PROMS " . Human 

engineered keyboard controls for simple operation . Remote control plug is provided 
for automatically duplicating existing ROMS and for programming from tape cassettes, 
paper tapes, or computers. Compact Unit 10" x 9" x 6" 

Insert Mode · removes power from ROM socket and initializes system . 
Pre Check Mode · automatically verifies a ROM has no programmed bits. 
Verify Mode - prevents programming while data is being checked. 
Program Mode - automatic programming C>f selected words, one at a time. 
Address is easily incremented to next word from the keyboard or a random 
address may be rapidl y accessed by the use of three additional address switches. I . 'TM Hau;, s,m;conducw 

ron1c1 DIVISION OF GEORGE MILER INC. 

525-A AIRPORT ROAD • GREENVILLE, S. C. 29607 • (803) 242-9232 

THE 
CHAMP 

... PICTURE TAKER 

Circle 175 on reader service card 
Visual images are fleet­
ing- so, for the record, 

. . . you need pictures. 
No telling when or how 
often they can prove 
invaluable. 

That's why so many 
of your peers are rou­
tinely snapping pic­
tures while looking at 
specimens and samp les 
with Bausch & Lomb's 
StereoZoom 7 visual­
photographic system. 
The Cham p's superb op­
tical system which gives 
unbeatable visuals will 
put the images on film 
right while you ' re look­
ing. And they will be 

available as often as 
you want to refresh 
your memory, make 
compariso n s, prove 
points. 

There's a choice of 
most camera fo rmats 
with the new Integrat­
ed Cameras, Series 11 
with optional exposure 
meter. They' re integral, 
but do not interfere 
with the optical system 
and interchange to fit 
varying needs. 

Be ready. Write for 
our new Stereomicro­
\scope catalog 31-15 
and our free demon­
stration offer. 

BAUSCH & LOMB <i) 
SCIENTIFIC OPTICAL 

PRODUCTS DIVISION 

61417 Bausc h Street, Rochester, N.Y. 14602 

SrereoZoom, Reg. T.M . 
Bausch & Lomb. 

For Literature Circle # 196 on Reader Service Card. 
For Demonstration Circle #197 on Reader Service Card . 



cut cost of 
power 
supply 
design 

with new 

Heat Sink 
3-sided 

Chassis 
3 sides eliminate extensive sheet metal work. Pt C. cards held 
firmly in inside slots . Custom fabricated to your design require­
ments. A large selection of heat dissipating extrusions including the 
hard-to-find 30-fin, 1.312" by 9.875" ... forced convection heat 
assemblies ... all immediately available. 

WEI 
"Natural and forced convection 

heat sink specialists" 

CORPORATION 
2140 So. Santa Fe St., Santa Ana, Calif. 92705 

Box 10577, 92711 TWX 910-595-1709 (714) 540·4688 

Circle 236 on reader service card Circle 237 on reader service card 

go portable 
Introducing THE Digital Panel Meter for Po 

176 

NOW, make your portable instruments smaller, lighter, less ex­
pensive and more reliable. With the Datascan Model 820 battery 
powered DPM, you also get a bright, reliable and readable 3V2 digit 
LED display, 0.1 % (of reading) accuracy, battery input voltage from 
4.8 to 8.0 • volts and an attractive miniaturized metal case that's 
only 3.5" deep x 2.5" wide x 1.3" high. 
To get complete specs or to arrange for a demonstration, call or 
write. We're anxious to help you GO PORTABLE. 
•other ranges available. 

Circle 176 on reader service card 

Datascan 
Electronic 
Products 

P.O. Box 785 
1111 Paulison Ave. 
Clifton, N.J. 07013 
Telephone: C201l 478-2800 

Datascan 
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